
eCommerce
Evolution in Latin America & The Caribbean (LAC) since 2019

Online shopping has evolved since 2019 with the arrival of new consumers, 
the diversification of digital channels, and an overall increase in demand. 
But did this evolution continue in 2022? Visa Consulting & Analytics (VCA) 
analyzed online purchases made with Visa credentials between 2019 and 
2022 and found that consumers in Latin America and the Caribbean 
made 112% more eCommerce transactions in 2022 when 
compared to 2019. 

Although consumer behavior in online shopping varies 
depending on consumer categories, all analyzed countries 
in LAC experienced an increase in demand.

 Visa public © Visa Consulting & Analytics LAC 2023.Source: The analysis is performed based on VisaNet transactional data from January 2019 to December 2022, comparing the number of transactions in online 
environment. The analysis includes the following countries and territories in the Latin America and Caribbean region: Argentina, Brazil, Chile (excluding 
migrated cards in 2019), Colombia, Costa Rica, Ecuador, Guatemala, Panama, Peru, Puerto Rico, Dominican Republic, and Uruguay and Excluding Visa Direct 
Transactions. The purpose of this analysis was to understand consumption behavior in the online environment in the pre, pandemic and post periods.

For all markets analyzed when comparing 2019 to 2022.

Once pandemic restrictions ceased in the region, the 
increase in the percentage of online transactions remained 
steady after the highest peak of the pandemic. 

The VCA team found that the habit of buying online grew in all LAC 
markets analyzed when comparing 2019 with 2022.

Many sectors have maintained a steady upward trend over the past four years 
in online purchases made with Visa credentials.

Which all had more than
70% of online transaction 
penetration in overall transactions. 

Some of the categories with 
highest penetration of online 
transactions in 2022 were:
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Argentina
Chile

Guatemala
Peru

Brazil,
Ecuador
Panama

Uruguay
Puerto Rico

Dominican Rep.

The highest average purchase amounts 
in online transactions paid with Visa credentials in 2022 were registered in 

Panama | Puerto Rico | Chile

Financial Services

Airlines Computer goods
& Services

Deliveries

Telecommunications 

+15pp Books & News

+17pp  Education

+14pp Entertainment | Parks

+8pp    Fast Food Restaurants

+24pp  Financial Services

+8pp      Lodging

+8pp     Home 

+14pp    Telecommunications

+10pp    Travel Expenses

Percentage point increase in online 
transactions when comparing 2019 to 2022
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